
doi:
DOI:http/dx. doi. org https://doi.org/ https://www.jcsc.ir/article_719403.html ISSN: 2287-2717
© Authors / Access to the full text of the article is free under the Creative Commons BY 4.0 CC license 
(https://creativecommons.org/licenses/by/4.0).

Research Paper
Media, Popular Culture, and Everyday Life: A Phenomenological 

Exploration of the Lived Experience of Users of Astrology Pages on 
Social networks

                                                          
1 PhD in Communication Sciences, Allameh Tabataba'i University, Tehran, Iran
Corresponding Author; ata.mohammad06@gmail.com
2 Assistant Professor, Department of Communication Sciences, Allameh Tabataba'i University, 
Tehran, Iran, jahromi.jamal@gmail.com
3 Assistant Professor, Department of Public Relations, Allameh Tabataba'i University, Tehran, Iran, 
r.saberi@atu.ac.ir



214



215



216



217



218



219



doi:

.html194037https://www.jcsc.ir/article_. https://doi.orgDOI:http/dx. doi. org2717 -2287:
© / BY 4. 0 CC (https://creativecommons. org/licenses/by/4. 0)

.

                                                          

ata.mohammad06@gmail.com

jahromi.jamal@gmail.com

r.saberi@atu.ac.ir



 

 

 

 





 

 

 





 

 

 

 



                                                          
1 - Popular religion



 

 

 

 

                                                           
1 - Folk religion 
2 - Lived religion 
3 - Syncretism 



.



 

 

 .

 

.

 



.

. 



 

 

 





 

 

 





 

 

 





 

 

 





 

 

 





 

 

 





 

 

 





 

 

 



.



 

 

 



.



 

 

 

 

 

 

 

. 

 

Campion, N. (2012). Astrology and Popular Religion in the Modern West: Prophecy, 
Cosmology and the New Age Movement. Routledge. 

Colaizzi, P. F. (1978). Psychological research as the phenomenologist views it. In R. S. Valle & 
M. King (Eds.), Existential-phenomenological alternatives for psychology (pp. 48-71). 
New York, NY: Oxford University Press. 

Creswell, J. W. (2013). Qualitative inquiry and research design: Choosing among five 
approaches (3rd ed.). Sage. 

Fazeli, N. (2007). Fortune-telling, culture, and leisure. Roshd Journal of Social Sciences 
Education, 10(4). [in Persian]. 

- Roshd Journal of Social 
Sciences Education, 10(4). [in Persian]. 

Gholami, F. (2013). The social construction of fortune-telling: A case study of women in 
Sanandaj  

Gholami, Fatemeh. (2013). The Social Construction of Fortune-Telling: A Case Study of 
Women in Sanandaj. Master's thesis in Social Sciences, University of Kurdistan. [in 
Persian]. 

Graham, Harvey. (2005). "Popular Religion." Routledge Companion to the Study of Religion. 



Heelas, P., & Woodhead, L. (2005). The spiritual revolution: Why religion is giving way to 
spirituality. Blackwell Publishing.

Hufford, David J. (1997). "Folk Healers." In Folklore: An Encyclopedia of Beliefs, Customs, 
Tales, Music, and Art, edited by Thomas A. Green, 316-18. ABC-CLIO.

Husserl, E. (1970). The crisis of European sciences and transcendental phenomenology: An 
introduction to phenomenological philosophy (D. Carr, Trans.). Northwestern University 
Press.

Jensen, K. B. (1995). The Social Semiotics of Mass Communication. London: Sage 
Publications.

Khaleghpanah, K. (2020). The weight of pain and practicing patience with the body: A 
phenomenological study of the lived experience of chronic pain among patients with 
multiple sclerosis. University, 
27(88), 145 174. [in Persian].

Phenomenological Study of the Lived Experience of Chronic Pain among Patients with 
Journal of Social Sciences, Allameh Tabataba'i University, 27(88), 

145 174. [in Persian].
Libbrecht, U. (1995). Within the Four Seas...: Introduction to Comparative Philosophy. Peeters.
McDannell, Colleen. (1995). Material Christianity: Religion and Popular Culture in America. 

Yale University Press.
Norouzi, H., Karimi, A., & Gholami, M. (2010). A discourse analysis of fortune-telling 

discourses in Iran. Cultural Studies and Communication, 6(18), 161 202. [in Persian].
Norouzi, Hamzeh, Karimi, Alireza, & Gholami, Masoumeh. (

Fortune- Cultural Studies and Communication, 6(18), 161
202. [in Persian].

Orsi, Robert. (1997). "Everyday Miracles: The Study of Lived Religion." Lived Religion in 
America: Toward a History of Practice. Princeton University Press.

Parker, C. (1998). Modern popular religion: A complex object of study for sociology. 
International Sociology 13(2): 195 212

Possamai, A. (2005). In search of New Age spiritualities. Routledge.
Roof, W. C. (1999). Spiritual marketplace: Baby boomers and the remaking of American 

religion. Princeton University Press.
Shahri, J. (1992). Old Tehran. Tehran: Amir Kabir Publications. [in Persian].
Shahri, Jafar. (1992). Old Tehran. Tehran: Amir Kabir Publications. [in Persian].
Storey, J. (2018). Cultural theory and popular culture: An introduction (7th ed.). Routledge.
Strinati, D. (2004). An introduction to theories of popular culture (2nd ed.). Routledge.
Taghavi, E. (2014). A sociological study of the mindset of clients of fortune-tellers: A specific 

study of women from families in three areas of Tehran
Sciences, University of Tehran]. [in Persian].

Taghavi, Elham. (2014). A Sociological Study of the Mindset of Clients of Fortune-Tellers: A 
Specific Study of Women from Families in Three Areas of Tehran. Master's thesis, Faculty 
of Social Sciences, University of Tehran. [in Persian].

Williams, R. (1976). Keywords: a vocabulary of culture and society. No place of publication: 
Fontana/Croom Helm.

Yadav, Nupurnima (2022). Astrology in India A Sociological Inquiry. Routledge India.


